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Part A
International business has been defined as buying and selling goods and services across and beyond the geographical location of a country. Countries and business organizations engage in international trade because no country can produce enough products and services for its citizens. Also, there is an unequal distribution of resources among the world countries, and thus countries trade to acquire essential resources that they do not possess. Differences in labor, capital, land, and raw materials create the need for international businesses and trade. Corporations also engage in global markets to earn foreign exchange for their country. The success of a business organization in global markets depends mainly on constrains that affect markets and business organizations in those markets. Markets are made of buyers and sellers who interact freely to trade. Markets are also controlled and regulated by government laws and regulations put in place to manage marketing and international trading. These factors may lead to the failure or success of the business organization in the global markets. The elements can be divided into geographical factors that hinder business organizations, political and legal considerations, socio-cultural factors, and economic factors. The factors facilitate business operations and create business opportunities. Apart from facilitating trade, these factors can hinder business in the areas they are applied (Benmamoun et al. 2016). 
Geographic factors
The geographical location of an organization involved in international trade is vital in marketing its products. The site determines the transportation systems to be used when supplying goods and services to the customers. Geography also determines the climate, coastal lines, and weather that favor trade. Mid-latitude locations are convenient for the development of business. This is because the warm weather in these locations enables people to trade without fear of the destruction of their products. Also, transport in these areas is sufficient. Numerous means of transport are available, and thus the traders and business organizations can access market places easily.  Buyers in these areas also access markets, and therefore sellers are assured of the customers for their products. Geographical demography is also crucial for a business organization. This highlights the population that will be served by the organization. Human beings are the target for any business, and thus high population facilitates trade as it provides more customers for varied products and services.
Social-cultural factors
Markets are made up of people who possess culture, social values and believe that they may hinder businesses. Society is continually changing, and thus, taste and preference change as the society experiences change. Cultural values affect consumer preferences, and therefore it is essential for people engaging in international businesses to understand the values of communities where business organizations are located.  Population growth rate determines how society will be structured in the future and thus meaningful when setting up a business organization. Fast-growing populations are ideal for setting new and international businesses. The influence of technology and media in societies is vital for the growth of companies. Technology enables business organizations to create product awareness to potential customers and thus attract more customers. Countries that have access to modern technology and forms of communication facilitate international trade. Distribution of genders in the society determines products that will be sold (Akter, Rahman & Radicic 2019).
Political and legal factors
	Hamilton, & Webster (2018), argued countries are political entities that regulate the trade operations within its boundaries. The political organizations in a country enact laws and determine the tax rates to be imposed on trade. International trade and business are favored by low tax rates and minimal trade controls practiced by a country. Favorable tax policies are crucial to international trade as it ensures trades enjoy reasonable profits. Competition regulation is another factor that affects businesses. Some countries practice protective strategies to protect their industries from foreign influence. Bureaucracy and corruption level influence international trade. Low levels of corruption optimize international trade. Health and safety laws in a country encourage people to trade in that country as they are assured of their safety.
Economic factors
 All businesses are influenced by the economic environment regardless of their type. That is either international or domestic. According to Joshi & Beck (2018), economic factors like interest rates, inflation, demand, and supply affect international business organizations. High demand and supply facilitate the growth of international trade as traders will supply more products in areas where demand is high. Money and banking are essential for trade, and thus better and efficient banking systems encourage traders to do more business in and outside the country. This is because of the effect fiscal policies enjoyed in the country. Inflation occurs when the supply of money in the economy is higher than the demand. Low levels of inflation favor international trade as compared to high inflation. Recession affects companies as they make losses and experience a decrease in sales. Minimal recessions thus support the business. Other economic factors include pricing, economic development, income, and unemployment.
 The best countries to start a business in the world do not include the world business giants like China and Brazil. New Zealand, Denmark, Sweden, the United States, and Norway are the best countries for business ventures. Norway has reliable technology that favors business and thus favorable for business communication. Although the United States has relatively high corporate taxes, it is one of the best countries to start a business. This is because of the low cost of operation. New Zealand has the most straightforward terms of registrations and trade policies and thus the world best countries to start a business. Another state to start a business in Denmark. It has digitalized the process of business registration and therefore has better trade laws that favor international trade. Sweden has the world's most skilled workforce and thus ideal for international trade as it is able to provide the required labor.
Part B
	No. 
	Alternatives 
	Criteria (C)
	Value of utilities 
	Weight of normalization 
	Score 

	1
	USA
	C1
C2
C3
C4
C5
	0,66 
0,66 
0,33 
0
1
	0.7
0.5
0.3
0.1
0.1
	0.991

	2
	SWEDEN
	C1
C2
C3
C4
C5
	0.66
0.33
0,33 
0
0.33
	0.7
0.5
0.3
0.1
0.1
	0.792

	3
	DENMARK
	C1
C2
C3
C4
C5
	0,66 
0,33 
0 
0,33
1
	0.7
0.5
0.3
0.1
0.1
	0.96

	4
	NEW ZEALAND 
	C1
C2
C3
C4
C5
	0,66 
0,33 
1 
0,66 
0
	0.7
0.5
0.3
0.1
0.1
	0.993

	5
	NORWAY
	C1
C2
C3
C4
C5
	0.66
0
0.33
1
0
	0.7
0.5
0.3
0.1
0.1
	0.661


Key: C1 technology, C2 tax rate, C3 trade barrier, C4 geographical location, C5 health laws, and safety
The results of the above table show that the United States and Denmark are the preferable countries to start a business in the world.  The two countries have the best technologies and tax rates that favor international trade and the establishment of a business organization. Health is paramount to all people, and thus this has been taken as a leading aspect of the social welfare of both traders and buyers. With the health policies in these two countries, traders are secure and thus can trade in all parts of the country. The states have minimal trade barriers that allow traders to trade freely in the nations, and therefore they are the best option that and an individual can start a business and operate (Risawandi 2016).
Part C
The United States and Denmark are the ideal country location for locating a new global business across the world. The location of a business means a lot apart from the physical location of a business. The two countries are rich in technology that can assist companies in online marketing and thus serve a large market. Also, through the technology they possess, the registration of a new business organization is less tedious. This, therefore, saves time for traders to engage in business instead of following length registration procedures. Accessibility is crucial to any business organization. The United States has a vast area that is accessible by all means, and thus business organizations can transport their products to and from markets easily. The same applies to Denmark, which has experienced increased development in infrastructure. Another aspect of the two countries that make them favorable for starting a business is competition.
Denmark and the United States do not practice protective market policies that hinder the establishment and operation of international companies. The countries allow competition in their markets, allowing all companies to trade in the markets. Market forces determine the prices of products. Taxes may hinder the establishment of a new business organization. Taxes in the two countries are friends to international companies as compared to other countries. This has made the cost of starting and the cost of operation in these countries to low. No business can operate without labor and markets. The United States and Denmark have sufficient skilled human resources that can cater to new business organizations. Also, they have large markets with high demand that makes them appropriate for businesses.
Part D
 International trade has been praised for its contribution to the economic growth of numerous countries of the world. Just like any other country, the United States and Denmark are beneficiaries of international trade. They can boast a land of how they allow international traders and companies to set up companies in their soil. It can be claimed that international trade is not as easy as compared to domestic trade. International trade requires clear guidelines that enable the company and country to come into agreements. Any business organizing indenting to go global must understand the opportunities and challenges that will be experienced in its global markets. It should comprehend that a country with favorable geographical, political, social-culture, economic, and legal factors it's the best country to set up its business organization. Factors like tax policies, trade barriers, and competition regulations may hinder international trade, but countries facilitate this trade by lowering these policies or withdrawing such policies. In return, more investments are made by foreign traders.  As such, companies should analyze and select countries that best fit their standards of investments. A culture aspect of the country where a business is set dictates the nature of products produced and the marketing done on the products. For instance, you can set up a textile company where textile products are not much needed or where there no raw materials from the company.
 Numerous opportunities come with going global. Going global enables a company to earn foreign exchange that boosts its economic growth. Many companies fail to get sufficient markets in the motherland and therefore opt to become global. This act enables the company to serve a broader market with more customers willing to buy its products. More significant markets increase sales, and thus the rate of return is higher. This results in more profits from the sale of products. Also, a company is assured of more raw materials for its products. For instance, petroleum producing companies operate globally to ensure the supply of raw materials is sufficient. Apart from profits, markets, and raw materials, companies can get licenses and franchises that enable them to trade in other countries with minimal costs of operation. Labor is essential in any sector. Companies opt for international trade to ensure they acquire cheap labor to produce products. The cost of labor in the United States is high, and thus companies have opted for production in states where labor is cheap (Meltzer 2016).
 International traders experience some challenges in their attempt to go global. Many countries have experienced political instability that has hindered trade. The political atmosphere in a country offer opportunities to international traders or pose a challenge to them. Also, every country has its unique culture that inhibits trade. Culture determines the way of life, and thus, international marketers find it challenging to cope with the culture of other countries. They do not use one currency, and therefore, there are variations in the exchange rate of money. These variations cause a problem when making payments. Many countries impose trade tariffs that create barriers to international trade. These barriers include taxes and duties levied to international traders and trading policies. As such, foreign marketers find it challenging to market adequate profits for their products. Sometimes companies face challenges when selecting the appropriate country to start a business (Marques et al. 2017). As such, business organizations end up spending more revenues in market research. All these challenges affect the operation of businesses. 
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